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Planning Data Warehouses
Discussion:
	Social media data appeals to most corporate organizations since they are able establish the current market trends and come up with new products that satisfy their needs. The first step to effectively plan the data warehouse, an organization will be required to sales matrixes that align with the eternal market forces to increase its profit margins. A company wishing to use social media data will have to integrate its marketing strategies with customer preferences’ data collected from social media platforms. The marketing team will have to establish contacts of their potential customers and use the platforms as new sales channels (Walla & Scott, 1999). Again, the organizations can measure analytic data to determine customer engagement to make decisions on forecasted sales and profits. In this regard, they will be able to identify significant performance indicators. 
The second step will entail using the performance statistics to compose reports on financial requirements and customer relations. The management should create summary reports and establish co-linearity between its objectives and the preferences of the social media users. Subsequently, the data is stored electronically in spreadsheets and memos; they can include frequency of use, preferred products, pages liked, location, gender, and age. Everything identified during the process is documented no matter how irrelevant they are. Lastly, an organization should determine interrelationships that will enable it to achieve crucial performance indexes (Walls & Scott, 1999). During this the stage, the company will determine additional requirements such as paid adverts to reach their target audience. Identifying components within the plan that work together, will ensure the data ware house has dimensionality. For instance, the customer preference to specific products can relate to their age. In conclusion, the facts are tabulated in dimensional frameworks and refined for accuracy. 
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